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Por Dr. Saúl Carranza

Recientemente en nuestras vacaciones volvimos 
a nuestro hermoso país, Guatemala. Viviendo en 
Minnesota los últimos diecisiete años, anhelamos 
disfrutar de las maravillosas y cálidas playas del pacífico 
guatemalteco y cada vez que tenemos oportunidad 
vamos a disfrutar de esos paradisiacos lugares.

Esta vez, sin embargo, algo cambió.  Lo que habían sido 
claras y limpias olas del mar ahora venían con grandes 
cantidades de basura. Bolsas de plástico, pañales y 

muchos otros desechos humanos flotan en las otrora limpias playas.  Las manchas 
de aceite también obscurecen las azules aguas del mar.  

La basura en el mar no es algo exclusivo de Guatemala.  A nivel mundial la 
contaminación ambiental es uno de los más grandes problemas. Grandes islas de 
desechos plásticos se forman en los océanos del mundo. Pero no solo el mar está 
contaminado. La tierra, el aire y aún el espacio está lleno de basura producida por 
los seres humanos. Lo contradictorio de esa situación es que cuando Dios creó 
al hombre le asignó la tarea de cuidar de la creación. En Génesis 2:15 leemos el 
mandato dado por Dios a la humanidad de hacer producir y cuidar de la tierra. El 
plan original era el de un mundo perfecto bajo el cuidado de gente buena.

Antes del pecado, el planeta tierra, además de ser hogar, era la provisión de 
Dios para satisfacer todas las necesidades de los humanos. Pero no lo supimos 
cuidar. Hoy, como consecuencia del pecado y los errores humanos vivimos en un 

planeta sobre explotado, super contaminado y a punto de colapsar. Los esfuerzos 
mundiales para revertir los efectos de la contaminación parecieran estar llegando 
demasiado tarde. Pero hay alguna esperanza. Si gobiernos, pueblos y personas 
individuales trabajamos unidos para salvar el planeta, tal vez podamos aún dejar un 
planeta habitable a la próxima generación. Pero es un reto para todos el cuidar de 
la creación que Dios nos da.

No todos hemos aprendido a cuidar del medio ambiente, pero, cada uno 
puede ayudar. Podemos evitar usar todo lo que daña la creación, no producir 
contaminantes, manejar adecuadamente los desechos (basura) y de acuerdo con 
nuestras posibilidades participar en los esfuerzos para limpiar y reforestar este 
mundo. Dios nos regaló un mundo limpio. No lo ensuciemos. En la medida en la 
que luchamos por tener un mundo mejor, todos somos beneficiados y bendecidos. 
Como cuidamos de la casa así también esforcémonos por tener, ciudades, 
países y un mundo más limpio. Dios nos lo encomendó a nosotros, tomemos la 
responsabilidad que delante de Dios nos corresponde. Somos los mayordomos de 
nuestro mundo.

Somos los mayordomos del mundo.

By Dr. Saul Carranza

Recently, on our vacation, we went back to our beautiful country, Guatemala. Living in Minnesota 
for the past seventeen years, we have longed to enjoy the wonderful warm beaches of the Pacific in 
Guatemalan and every chance we get we go to enjoy these heavenly places.

However, this time something had changed. What had been clear, clean ocean waves now came with 
large amounts of trash. Plastic bags, diapers and so much more waste floated on the once clean 
beaches; oil stains also obscure the blue waters of the sea.   

Garbage in the ocean is not an exclusive issue to Guatemala. Worldwide, environmental pollution is 
one of the biggest problems. Large islands of plastic waste form in the world’s oceans. But not only the 
ocean is polluted. The land, the air and even the space is full of garbage produced by human beings. The 
contradiction of this situation is that when God created man, he assigned him the task of taking care of 
creation. In Genesis 2:15 we read the mandate given by God to mankind to produce and care for the 
earth. The original plan was for a perfect world under the care of good people.

Before sin, the planet earth, in addition to being our home, was God’s provision for all human needs. 
But we do not know how to take care of this planet. Today, as a consequence of sin and human 
mistakes, we live on a planet that is overexploited, over polluted and on the verge of collapse. Global 
efforts to reverse the effects of pollution seem to be coming too late. But there is some hope.  If 
governments, people and individuals work together to save the planet, we may yet be able to leave a 
habitable planet for the next generation. But it is a challenge for all of us to care for our God-given 
creation.

Not all of us have learned to take care of the environment, but each one of us can help. We can avoid 
using everything that harms creation, avoid producing pollutants, properly manage waste (garbage) and, 
according to our possibilities, participate in efforts to clean and reforest this world. God gave us a clean 
world. Let us not make it dirty. To the extent that we strive for a better world that we all can benefit 
from and be blessed by. As we take care of the house, let us also strive to have cleaner cities, countries 
and a cleaner world. God entrusted it to us, let us take the responsibility before God that corresponds 
to us. We are the stewards of our world.

We are stewards of the world.



Marcia is an inspirational keynote speaker and published author of five books: A daily devotional – Devotions for 
Working Women, The Fire Within – to help you find your purpose, friendship poems in The Friendship Book, also in 
Spanish El Libro de la Amistad (poemas de Amistad), and Bring YOUR Shoes to help emerging leaders with tools on 
how to lead. In her latest grandma baby book, Inside Your Mama’s Tummy, Marcia inspires grandparents to form 
a bond with their grandchildren. 

Marcia Malzahn is also president and founder of Malzahn Strategic, LLC a management consulting firm for 
community financial institutions. You can contact Marcia for speaking engagements through her website at 
Crowning Achievements International or email her at mmalzahn@crowning-achievements.com. 
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By Marcia Malzahn

One of the top challenges that companies 
nationwide currently face is employee retention. 
And employee engagement is one of the essential 
ingredients to retaining talent. Companies 
regardless of industry or size are continually 
looking for strategies to keep their employees 
engaged. In this blog, we address four strategies 
for leaders to increase employee engagement. 

Educate them. 
Educate employees on the impact their jobs have 
on their departments and the overall company’s 

bottom line. The purpose is to ensure they understand the value of their 
contribution.

Educate them on the company’s industry and what’s going on in the country 
and globally. Employees can become more engaged when they understand their 
industry better.

Provide education on topics beyond their jobs such as nutrition, health, and 
fitness. Conduct culture training to ensure everyone buys into the company’s 
culture. Share the company’s core values in everyday communication so employees 
memorize them. They will also feel they are part of the same team regardless of 
what area they work in.

Part of the education comes from internal communications. Ideally, the senior 
leadership communicates with the staff proactively. There are certain subjects, 
projects, or trade secrets that cannot be shared with the entire company. 
However, there are many other topics that can be shared. Examples include 
general company news, employee benefits changes, organizational changes, new 
product launches and confidentiality. Ensure to clarify what information should not 
be shared outside the company and why. 

The organizational chart is sometimes kept only in Human Resources. But 
employees in all areas need to understand where their departments fit within the 
entire organizational structure. The bigger the organization the more difficult it 
is to see the big picture unless someone explains it to employees. The Org Chart 
should be continually updated and shared via the Intranet so anyone can view it at 
any time.

Education also includes the clarification of roles for everyone with clear 
accountabilities and boundaries. Besides having updated job descriptions, 
employees need to be clear on their roles as well as other teammates’ roles in the 
organization.

Develop your leaders. 
Larger organizations may have established leadership development programs. 
Selected, “high potential,” employees get to participate as part of their career 
paths. They are chosen as the emerging leaders. Smaller organizations with fewer 
resources can implement informal programs. Or simply budget to send their high 
potential employees to external leadership programs. These programs should 
focus on pure leadership development. This includes learning how to lead a team 
of individuals with different backgrounds and opinions. Learning how to think 
critically and strategically to make executive decisions should also be taught. Lastly, 
train them how to work with a senior leadership team and even with the Board of 
Directors. 

Educate managers and first-time supervisors on basic supervisory and managerial 
skills. Notice this is different from developing their leadership talent and ability. 
This includes basic labor laws, interviewing skills, what to look for when screening 
resumes, authorizing PTO and vacations, when to promote employees, conducting 
performance reviews, and other basic managerial functions.

Marcia Malzahn
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Four Strategies for Leaders to Increase Employee Engagement
Continue to develop your experienced leaders too. They have different needs from 
the emerging and new leaders based on where they are in their careers. It is easy 
to assume that experienced leaders are done learning. However, it is imperative 
that companies invest in their experienced leaders, so they continue to grow. For 
example, often managers who have been in leadership positions for years still don’t 
know how to delegate successfully. Others don’t know how to coach their staff or 
handle conflict resolution tactfully. 

Successful leaders want to be empowered and have autonomy in their jobs. They 
need to work independently and be trusted to make decisions that are within their 
realm of authority.

Provide the right tools and meaningful goals. 
Provide employees and their managers with the tools to do their jobs. It is 
discouraging to employees to be asked to do a task without the right tools to 
accomplish it. The tool can be a variety of things such as a software solution, one 
more employee, additional funds, or training.

Leaders also need to participate in the goal setting process. Setting meaningful goals 
that they can accomplish and make customers happy is critical to their success and 
thus engagement in the company. Unachievable goals are discouraging for the entire 
team. When “corporate” sets the goals with a top-down approach, employees don’t 
buy in because they didn’t have the opportunity to provide their input. 

Once employees and teams meet their goals, a well-established Employee Reward 
Program is the next step. Rewarding employees for their accomplishments is crucial 
to keep them engaged. Additionally, employees who are top contributors to the 
company’s success should be rewarded regardless of the company’s overall success.

Work/life balance or Life/work balance? 
The term of work/life balance is now being reversed to “life/work” balance. Taking 
care of life comes first. Work is now perceived as secondary and for many, only 
necessary to pay the bills. Full-time working parents of young children have the 
biggest need for flexibility during working hours to handle family issues. Many 
employees are also taking care of elderly parents and that requires flexibility as 
well. When companies allow flexibility then employees (ideally) can then be fully 
present while at work.

Establish a “fun committee” and “innovation committee.” A Fun Committee 
with the purpose of planning fun events and team building activities will unite the 
team. It can also bring joy to the workplace – even in a virtual office environment. 
An Innovation Committee can bring a lot of new ideas and increase efficiencies 
across the organization. These are great opportunities for employees to share 
their opinions and ideas. When senior leadership implements some of these ideas, 
employees will be more engaged.

I hope these four strategies for leaders to increase employee engagement inspire 
you to implement them in your organization. Even though engagement starts at 
the top, for employees to become engaged, they need to feel empowered, trusted, 
heard, and valued. Having employee engagement is the result of a variety of 
activities, core values, and company culture.
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¿Amigos? ¿Familia?
¿Educación?

Sí la familia y los estudios son una prioridad para usted, 
en la Guardia Nacional de Minnesota usted puede servir a la
comunidad y al país desde aquí, cerca de su familia y amigos.

Es más, usted puede servir mientras estudia tiempo completo y
obtener colegiatura gratuita.

¿QUÉ ES
IMPORTANTE PARA usted?

Aquí Vivimos • Aquí Trabajamos • Aquí Servimos

7535C

NATIONALGUARD.COM/MN

Colonel Eduardo Suárez has been a member of the Minnesota National 
Guard’s General Staff for nearly three years serving as its Director of 
Strategic Communications. In that role he focused his efforts on ensuring 
the organization’s priorities were clearly communicated across Minnesota. 
According to Colonel Suárez, “it’s imperative that the communities 
in which we serve understand who we are, what we bring to our 
communities, and the value proposition of serving our state and nation.” 

Why did Minnesota National Guard leadership decide to 
form a new directorate?  
“We have always had programs, resources and processes that strive to 
create a safe, inclusive and resilient organization where its members are 
able to reach full their potential. In recent years additional resources have 
helped bolster existing programs and created new programs that focus 
on holistic health, and prevention versus only response. Leadership saw 
an opportunity to better synchronize those efforts. I was selected as the 
J9: Director of Culture, Resiliency, and Community Engagement to do 
exactly that.” 

What is the mission and vision for the J9 Director? 
“The director will lead the organization’s efforts to create a safe, 
inclusive, and resilient workplace, while also fostering strong community 
relationships and engaging in effective outreach. This role combines 
internal initiatives with external engagement to ensure a holistic approach 

Colonel Eduardo Suárez to head new directorate  
at Minnesota National Guard

to equity and well-being. The concept really 
makes sense from a recruiting and retention 
perspective. I spoke about some of this at 
the last Hispanic Marketing Conference 
in May. Creating and sustaining an 
organizational culture that values its service 
members is an absolute necessity today.” 

What are some of your goals as 
the new J9 Director?  
“My first goal is to better understand the 
various divisions that are doing the work 
now and through their input, begin devising 
the cross-functional collaboration needed 
to harness their collective capabilities 
and resources. I’m really excited to see 
where this effort will go. As I mentioned, the teams have and continue to do great 
work. We just need channel that effort towards the same objectives. This will 
include policy development and enforcement, training and education, community 
engagement with our stakeholders, and data collection and reporting. There is a 
lot of work a head of us, but I know together we are stronger. We owe it to our 
Soldiers, Airmen and their families.”
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Entertainment 
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* Disponibles para miembros con diagnósticos específicos que cumplen con los requisitos de elegibilidad. HealthPartners es un plan de salud que tiene un contrato tanto con 
el programa de Medicare como con el programa de Minnesota Medical Assistance (Medicaid) con el fin de brindar los beneficios de ambos programas a los inscritos. 
La inscripción en HealthPartners depende de la renovación del contrato. Disponible en 12 condados de Minnesota. 23-2410552-2436304 (8/23) © 2023 HealthPartners
H2422_003396_M Aceptado 8/5/23

877-713-8215 TTY 711 
mshosales@healthpartners.com  

 No English?or  No English? No English? No English? No English? No English?

La discriminación es contra la ley. HealthPartners aceptará a todos los 
Beneficiarios elegibles que seleccionen o sean asignados a HealthPartners 
sin tener en cuenta la afección médica, el estado de salud, la recepción 
de servicios de atención de la salud, la experiencia en reclamaciones, los 
antecedentes médicos, la información genética, la discapacidad (incluidos los 
impedimentos mentales o físicos), el estado civil, la edad, el sexo (incluidos 
estereotipos sexuales e identidad de género), la orientación sexual, el origen 
nacional, la raza, el color, la religión, el credo o el estado de asistencia pública.

HealthPartners® Minnesota Senior Health Options 
(MSHO) (HMO SNP)

Llame al 877-778-7898 (TTY 711) para averiguar si es elegible. Del 
1 de octubre al 31 de marzo de 8:00 a. m. a 8:00 p. m., hora del centro 
(CT), los siete días de la semana; y del 1 de abril al 30 de septiembre 
de lunes a viernes de 8:00 a. m. a 8:00 p. m., hora del centro (CT).

Obtenga beneficios de 
Medicare y Medicaid en un 
plan de $0
Sin prima mensual. Sin copagos por citas médicas, 

recetas médicas y atención dental cubiertas.

Además, más de 30 beneficios adicionales como estos*
• Mascota animatrónica de perro, gato o pájaro

• Entrega a domicilio de frutas y verduras frescas

• Tableta electrónica con herramientas de bienestar

Partner for goodSM

BURNSVILLE
FESTIVAL live Music

On site visit from La Raza Radio 1400AM / 95.7FM
at our 30" Main Stage. Saturday at 2pm

PERFORMING ON 30’ MAIN STAGE

100 CIVIC CENTER PKWY, BURNSVILLE, MN 55337

SATURDAY SEPTEMBER 7, 2024

1:00PM – SOMALI  DANCE TROUPE
2:20PM – TAIKO ARTS MIDWEST
3:30PM – ECUADOR MANTA 
5:00PM – BANDA LA VERDADERA

FREE ENTRY



El cuidado personal 
es cuidado comunitario.

Encuentre los recursos en 
mn.gov/dhs/mental-wellness
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Community 

El cuidado personal 
es cuidado comunitario.

Encuentre los recursos en 
mn.gov/dhs/mental-wellness

*Se requiere el pago para comidas y bebidas en los eventos. 

ThreeRiversParks.org | 763-559-6700

Eventos de septiembre 7 octubre

Bugs, Blankets and Bluegrass
14 de septiembre

Richardson Nature Center | Bloomington

Eastman’s 50th Celebration
21 de septiembre

Eastman Nature Center | Dayton

Fall Fest
13 de octubre

Gale Woods Farm | Minnestrista

El cuidado personal 
es cuidado comunitario.

Encuentre los recursos en 
mn.gov/dhs/mental-wellness

Disfrute los colores del otoño en 
los parques y senderos estatales.

mnDNR.gov/FallColors

Sale 139613, Conveyance 2023-0001:

For Sale by bid - MnDOT owned property,  
2,825 sf of vacant of land located near W Forbes Ave.,  
St Paul, Ramsey County. 

To be sold by sealed bid on 10/15/2024 at 2:00 at Central Office, 
395 John Ireland Blvd, St. Paul.

Bid Form, http://www.dot.state.mn.us/row/propsales.html 
Info LandSales.MN.DOT@state.mn.us

 

FACEBOOK.COM/LATINOAMERICANTODAY
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Mercado Central es un próspero mercado de 35 
negocios en la esquina de Lake Street y Avenida 

Bloomington en Minneapolis. con el interes
para fomentar el desarrollo empresarial  

de los latinos en Mineápolis. Mercado Central siempre ofrece una amplia variedad  
de artículos cotidianos y artesanales para comprar, platos 

deliciosos e ingredientes frescos para tus comidas: además
como una gran variedad de servicios que puede utilizar.

  

Address: 1515 E. Lake Street - Minneapolis, MN 55407

Horario: 9 am a 8 pm

Abierto de lunes a domingo

¡7 días a la semana!

Se aplican restricciones. No está disponible en todas las áreas. Limitado a clientes residenciales de Internet Essentials (IE) de al menos 18 años de edad que cumplan con ciertos 
requisitos de elegibilidad. Si se determina que un cliente ya no es elegible para el programa de IE, se aplicarán las tarifas regulares al servicio de internet seleccionado. Sujeto a los 
términos y condiciones del programa de Internet Essentials. Instalación profesional es extra. El precio anunciado se aplica a una sola conexión. Las velocidades reales varían y no están 
garantizadas. Para factores que afectan a la velocidad, visite es.xfinity.com/networkmanagement. ©2024 Comcast. Derechos Reservados. 

Internet Essentials de X� nity ofrece a hogares elegibles internet de alta velocidad para el 
hogar por un bajo precio mensual. Con Internet Essentials Plus, puedes obtener velocidades 
rápidas y con� ables de hasta 100 Mbps sin revisión de crédito, sin contrato y sin cargos 
por cancelación.

Solicítalo hoy si participas en programas como SNAP/EBT, Medicaid o el  Programa 
Nacional de Almuerzos Escolares. Para más información sobre elegibilidad, visita 
es.x� nity.com/getIE.

Visita es.x� nity.com/getIE
Llama al 1-855-846-8376
Visita una tienda X� nity 
Escanea el código con
la cámara de tu teléfono
Se aplican cargos estándares 
por la transmisión de datos.

Solicítalo ahora • Bueno para hasta 5 equipos a la vez
• Haz streaming y descarga música y videos
• Mantente conectado dondequiera que vayas 

con más de 20 millones de hotspots de WiFi 
en todo el país

Empezar es fácil con equipo incluido 
sin costo extra.

$2995
al 
mes

Internet Essentials Plus:

“No basta con usar un hotspot. 
Vas a querer más conexión y, al 
� nal, ese hotspot se agotará.”

— Llulisa, cliente de Internet                      
     Essentials

Internet de alta velocidad 
económico para el hogar. 
Obtén la velocidad que necesitas con Internet Essentials Plus.
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Restrictions apply. Not available in all areas. Limited to Internet Essentials (“IE”) residential customers 18 years of age or older meeting certain eligibility criteria. If a customer is 
determined to be no longer eligible for the IE program, regular rates will apply to the selected internet service. Subject to Internet Essentials program terms and conditions. Professional 
installation extra. Advertised price applies to a single outlet. Actual speeds vary and are not guaranteed. For factors affecting speed visit xfinity.com/networkmanagement. 
©2024 Comcast. All rights reserved.

Go to x� nity.com/getIE
Call 1-855-846-8376
Visit an X� nity store 
Scan the code with
your phone’s camera
Standard data 
charges apply.

Apply now

Internet Essentials from X� nity o� ers qualifying households high-speed home internet 
for a low monthly price. With Internet Essentials Plus, you can get fast, reliable speeds 
up to 100 Mbps with no credit check, no term contract, and no cancellation fees.

Apply today if you participate in programs like SNAP/EBT, Medicaid, or the National 
School Lunch Program. For more eligibility information, visit x� nity.com/getIE. Getting started is easy, with equipment 

included at no additional cost.

• Good for up to 5 devices at a time
• Stream and download music and videos
• Stay connected on the go with over 

20 million WiFi hotspots nationwide

Internet Essentials Plus:

$2995
Per 
Month

“It isn’t enough to just use a 
hotspot. You’re going to want 
more connection – and eventually 
that hotspot is going to run out.”
— Llulisa, Internet Essentials
     customer

A� ordable high-speed 
internet at home.
Get the speed you need with Internet Essentials Plus.

Te invitamos a aprender nuevas habilidades de 
verano en los parques estatales de Minnesota.
Únete a nuestros programas y aprende a acampar, 
remar e incluso andar en bicicleta de montaña.

Regístrate hoy en mnDNR.gov/ican

• Diseñado para que las familias 
pueben por primera vez, alguno 
o ¡todos los programas! 

• El equipo está incluido.

• Instrucciones prácticas de la mano  
de nuestros equipos experimentados  
y amigables.

• Desde gratuito a increíblemente asequible.
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It’s all about the asters

State park staff explain the art and science of predicting fall color
By Deborah Locke, Communications Specialist, Minnesota Department of Natural Resources
Photos courtesy of DNR
Once again, the Parks and Trails Division of the Minnesota Department of Natural Resources will offer its Fall Color Finder 
at mndnr.gov/fallcolor. The website’s primary purpose is to report the status of leaf color change across the state so 
people can finalize their travel plans to get outdoors and enjoy the fall colors season. In addition to the fall colors map of 
Minnesota, the website offers photos of state parks from park staff and visitors, and shares information on the science of fall 
color changes.

Ty Gangelhoff, an assistant supervisor at Jay Cooke State Park, has reported on fall color change for 20 years, starting at 
Rice Lake State Park. Early in September Ty’s daily patrols through and near the park include noting leaf color change. He 
said that the changes are staggered. Not all tree species go through the process of losing their leaves at the same time. Peak 
color usually arrives at Jay Cooke State Park around the first weekend in October.

Contrast that process with the prairie’s tall grass at Blue Mounds State Park in the southwest corner of Minnesota. There 
the peak prairie grass color occurs by the last week of August or maybe the first week of September said Tiffany Muellner, 
interpretive naturalist. Species of fall blooming flowers also take their turns reaching their peak throughout the season. 

What these differences show is the remarkable variety of geographical regions in our state, each with its own vegetation 
based on soil makeup, wildlife, and climate. Add to those variables the weather, which impacts fall color peak. That said, 
state park fall color reporters like Ty and Tiffany pretty much know what to expect each year as leaves transition, and they 
know to expect heavy visitation during peak color weekends.

“I do my best but it’s not a scientific process,” Ty said. “I come up with an average, and then a percentage range like zero to 
25 percent color, while anticipating what it will be on the weekend when most visitors come through.” At Jay Cooke State 
Park, ash leaves change color first, followed by maple and oak leaves – and then aspen leaves. It all depends on the species. 

Park staff reporting from the state’s prairies watch for color changes in the tallgrass species like big bluestem, which looks 
blue to purplish through August before turning brown.

“When determining percentages for the report, I look at how many flowers are still blooming,” Tiffany said. For the tall sea 
of rippling grasses, she waits to see how many have seeded out. Trees aren’t plentiful at Blue Mounds State Park, but the bur 
oak, cottonwood, and maple trees offer fall hues of brown to bright yellow. 

In fall, however, beautiful floral blooms take center stage.

“It’s all about the asters,” Tiffany said. “We get a ton of goldenrods, sunflowers, and aster species.  
In the fall, we get stunning prairie views of the clouds, tall grasses, and flower blooms.”

As with every corner of the state, however, nature, may step in and cramp the style of park visitors eager to see fall 
splendor. Ty heard about a powerful rainstorm that blew through on a peak color weekend which drastically changed 
the appearance of the trees. “In a day or two the leaves blew off which did not match the photos we had posted on the 
website,” he said. “Guests were disappointed. The weather dictates where the leaves are at.” 

Proximity also dictates what is reported on the website. Ty and other park staff consider color trends at neighboring parks. 
If Banning State Park (about 45 minutes south) posts that a peak weekend is coming up, staff at Jay Cooke may take that 
prediction into consideration as they report on an upcoming weekend. The map would appear puzzling if, for example, one 
state park was at 50 percent full color and an adjacent park was reported at 100 percent.

Another concern: sometimes a visitor will take a photo of a tree with brilliant color and post it, long before other trees 
reach that peak. Visitors may flock to the park anticipating that all trees are bright red when, in fact, that’s far from true. 
“When we report, we try to give a balanced perspective and show a broad landscape of trees down a trail or road,” Ty said.

Visitor patterns during fall color season may depend on the park amenities. “Here visitation centers around the park’s 
swinging bridge and maybe a walk near the river,” Ty said. “A large number of guests come for a picnic, the river and the 
bridge.” 

Visitation numbers peaked during the pandemic years of 2020-21. Parking lots were full, and visitors parked vehicles on the 
highway up to a half mile from the entrance. But a full parking lot is just one concern. Extra staff may be needed to direct 
incoming traffic. Bathrooms need to be cleaned more often and trash cans need to be emptied. 

Consequently, weekends produce intense workdays with so much going on. “At the end of the day, you can be mentally 
exhausted,” Ty said. “At the same time, it’s nice to have visitors who enjoy coming to park.”



WWW.LATINOAMERICANTODAY.COM                    LATINO AMERICAN TODAY                                                  September 2024      12


